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Raise awareness of Global Citizenship; Interconnectedness, Interrogate Systems,
Roles, Dialogue & Take Action

Encourage support for GOAL's Global Citizenship Initiatives ObjECtiVES

Drive awareness of GOAL's thematic priorities 2021: Food Systems and Climate
Crisis
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Original Audiences

GOAL Youth Network & Volunteers

WW Global Citizens

WW Community Activists

WW Empathetic Reactionaries

Stakeholders & Leaders

PE Audiences

Al. Engaged Global
Citizens

A2. Positive Propensity

A3. Reluctant &
Reachable

A4. Professional
Stakeholders

Description

Support the campaign through
disseminating messages and campaign
content

Volunteer to have conversations with
friends and family

Index more highly on the indicators
measuring the journey towards global
citizenship

Index less poorly on the indicators
measuring the journey towards global
citizenship

Provide statements of support to the
campaigns



(@A  Nudge-up Strategy

PE Audiences What we want them to Think, Feel and Do

THINK: | have lots of friends and family that | could convince to become a better global citizen
Al. Engaged Global Citizens FEEL: I'm proud of my global citizenship and | want to encourage others to join me

DO: Share campaign content on social media, engage in conversations on and off line and be an advocate for global citizenship

THINK: | have a better understanding now of how the world is interconnected and my role within that
A2. Positive Propensity FEEL: | have a moral duty to become a better global citizen and to become more engaged in global citizenship issues

DO: Take the GOAL Global Citizenship Pledge, learn more about what it means to be a global citizen and help spread the word

THINK: | am starting to learn that | am part of a big global interdependent network and that | do not exist in isolation
A3. Reluctant & Reachable FEEL: More sympathetic connected to those people who | will never meet but rely on to maintain the lifestyle | currently enjoy

DO: End the continuation of falsehoods about corruption, war or conflict being the reason for poverty in the Global South

THINK: GOAL is an impressive leader in the global citizenship field

FEEL: | would be happy to support or collaborate with GOAL on their Global Citizenship work
AA4. Professional Stakeholders

DO: Share campaign content, endorse GOAL’s work and make contact for collaborations



C@A|  Channels

PE Audiences Channels

GOAL’s own channels: e-newsletter, social media, DM
Instagram, TikTok, Snapchat
Engaged

Podcasts

Influencers

News & Features: Broadsheets & Radio
Positive Propensity Community/Special Interest groups
Facebook, Instagram, Twitter

News and Features: Tabloids, Online & TV
Reluctant & Reachable Regional press
Facebook & Instagram

Professional & Leaders Twitter
News: Radio, Broadsheets, Specialist Online



C@A|  Messages

PE Audiences Messages

Be an advocate and have the courage, confidence and resilience in speaking out for change and taking actions in pursuit of a more equal, fair and sustainable
Engaged Global Citizens world. Share content and messages to help others understand the diverse and interconnected nature of our world and have open conversations with friends and
family in a spirit of empathy, inclusivity, solidarity and collaboration.

Aid is a humanitarian and moral imperative. Our world is interconnected and we need to work towards a fairer, more equal and sustainable world. We need to
support the development of relevant skills to act in pursuit of this world for everyone on the planet.

We are our best selves when we act in solidarity - local action can help global justice. All over the world we are working locally to achieve a more equal and
Positive Propensity sustainable world. Lets connect our local work and achieve global justice for all.

Change is possible. We understand that there are challenges, but by acknowledging the diverse and interconnect nature of our world, we can work towards making
a real difference.

Reluctant & Reachable The world is unequal - these problems are closer than you think and clearly connected to you. Global problems are connected, globally; climate crisis, food
systems, pandemics etc.

War, conflict and corruption are the symptoms of an unequal and unfair world, they are not the causes.

Professional Stakeholders Your support is needed in promoting global citizenship. Your voice can inspire others in speaking out and taking actions in pursuit of a more equal, fair and
sustainable world. We need your help.



What are you #Connected2?

Ahead of the UN Food Systems Summit and the UN Climate Change Conference 2021 (COP26), we want to know what
connects you!

The global food system is deeply interconnected: events in one part of the world can have a huge impact, whether

positive or negative, across the world. Climate change is the defining threat of our time, a global problem that has knock-
on effects for all sorts of other issues.

We must work together to combat climate change, and to make our global food systems fairer and more equal. We are all
interconnected. Our climate and the ways in which we eat and trade connects us all. We must take notice of the ways we
are connected to one another and unite in our efforts to make a fair and sustainable world.

www.goalglobal.org/connected?


http://www.goalglobal.org/connected2

G@AL Campaign Video
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https://www.youtube.com/watch?v=AyvrKQMHXCk&t=12s
https://www.youtube.com/watch?v=AyvrKQMHXCk&t=12s

OUR KEY STRATEGIES

|ll ll|

I%I
b *-

Tactic 1: In Tactic 2:

Conversation with Influencer
Connections Campaign




G@AL In Conversations with Connection Series
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https://www.youtube.com/watch?v=q8-xu3R-_ws
https://www.youtube.com/watch?v=q8-xu3R-_ws

>

40% increase in
engagement on GOAL
NextGen Youtube
between August 9th
and August 23rd (time
of upload)

ENGAGEMENT

Twitter engagment
rate on 'In
Conversation with
Connections' posts
went up from 0.18%
(average) to 0.22%

Instagram
engagement on ‘In
Conversation with
Connections' posts

went up from 2.39%
(average) to 2.86%



Influencer Toolkit

We the People developed a social media
toolkit which was sent out to chosen
influencers. The toolkit acted as a guide for
influencers on what, when and where to
post. The influencer toolkit provided
influencers with essential links and contact
details.

NNECTED2Z2

GOALS purpose Is 10 save Ives 2nd empower communities 10 develop reslliance and greater control over thelr
Ihves and livel hoods. GOAL ams to increass the resiient wellbeing of the world's poorest people and foases
on those who an exchuded or marginalived, particulecly these who are vulnesable due (o wocio-ecomomic
statess, pender or age.

The glosal food system ks deeply mterconnected: events in one part of the world can have a huge impact.
whether poutive or negative, 3cross the workd Chmate change Is the defierng threet of osr time, » global
protiem that has knock-on effects for 3ll sorts of cther ssues.

Social Media Toolkit

The #Connected2 campagn alms 0 encourage better awareness 3nd understancing of how peosie all cver the
grobe ace intureosnectad through Oimate Changs and food Systems, and 1o impeess how events in one part of
the workd con Bave an rmpact, whathar positing o nogative, on gther perts.

How You Can Get Involved

We hawe created a suite of assets That contain vital information about this campaign. We weuld be grateful for
¥Ou to shave these 1o ise swareness of the ACONNECted2 campaign with your sulience. Sharng these
Rraphics will help us to sproad the message of workieg Together 10 comiat climate charge, and 1o make cur
#ebal food systems firer and anoee aqual.

Below are some links that you can share piress 3004l seedia 30 that people con lusen more sbout Our
campaipa:

Waebsite
Instagram
YouTube
Twritter

Sampie Social Media Posts

Oid you krow the globul food system bs deeply meerconnecied? Events in ene part of the word can heve o huge
impact, whether posive or megative, 3cross the workd. Find out more hetps:/fwww goalgichal org fconnected 2
AConnected?

The AConnected2 campalgn wants all of us 1o bave » greater understanding of how people all over the globe
are interconnected through Clesate Charge and Foed Systems. ol nextpen

httpe/ fwww. youtube com/watch?ve PPPG T ecin 494

Climate charge is the defining 1hieat of our Uine. PG INELZN it #NCOUTAZING Us [0 wOrk 109 ther 10 combat
dlime change, and 1o rake our global food syiterra fizer sod more equal AConNEtOL)

ttpsd faww.gcalgobel ongfconnected?

For any additional indormation pleass cantact Holly Shartall hail ygwethepeoplecomms e



5 Key Areas Affected ;:
by the Climate Crisis =
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food systems issues:

Securing equitable,
resilient & sustainable
food systems a high
global priority.

Increasing levels of
hunger globally &
multiplying crises.

5 ) Find out more at:J
fSustainable Livelihoods
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#CONNECTED2 #CONNECTED2
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http://www.goalglobal.org/youth

Media Engagement

* Campaign Launch: 2 local radio interviews (South East Radio & Kilkenny City)
* Irish Global Health Network Podcast Global Health Talks

* Coverage 9 local newspapers

Your Letters SCONNECTED2
Common goal
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GOAL appeals to the people of Louth & Meath

< All Scene & Heard

Tuesday, July 27th, 2021 6:45am Q o o

By Caitriona Rooney

to join its #Connected2 Campaign and have conversations around
Climate Change and Food Systems

Tipperary people urged to join
GOAL's climate change and food
campaign

~ —

Tipperary people urged to join GOAL's climate change and food campaign


https://soundcloud.com/irish-globalhealthnetwork/episode-3-drama-and-global-health-with-ellen-corby
https://www.instagram.com/p/CSHOn4lNKsB/
https://www.lmfm.ie/news/scene-and-heard/goal-appeals-to-the-people-of-louth-and-meath/
https://www.tipperarylive.ie/news/news/652325/tipperary-people-urged-to-join-goal-s-climate-change-and-food-campaign.html?utm_source=dlvr.it&utm_medium=twitter

@A |  Campaign Impact

= 1/3 increase GOAL NextGen Followers (Twitter & Instagram)

= Doubled average monthly engagement across all platforms

= GOAL public positioning Climate Crisis and Food Systems

= Relationships built with key influencers and stakeholders


https://twitter.com/GOALNextGen
https://www.instagram.com/goalnextgen/

GC@AL

#ThankYou

Find out more:
Connected2 - GOAL Global



https://www.goalglobal.org/connected2/

