


Disengaged Nationalists - Who Are They? BSA
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Disengaged Nationalists adults skew heavily towards males, with almost half of them falling into the 25-44

years age group. Almost three in ten lean towards the right on the political spectrum.
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Disengaged Nationalists - Socio Cultural Profile B&A
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Those in Disengaged Nationalists view their identity through the prism of their country first
of all, and their local community after that. These individuals hold the most pessimistic view NET (Better) n-]

of their future finances, view Ireland’s move to becoming a more diverse society with
scepticism, and are also more concerned than all other segments about immigration, fake NET (Worse)
news, and the role of technology in today’s world. 1.202383 | Déchas | Public Engagement Study | January 2021 | Contidential
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Disengaged Nationalists - Overseas Aid Profile B&A
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Entirely unsympathetic to the notion of helping developing countries, Disengaged Nationalists essentially believes that Government

incompetence and the irresponsible behaviour of citizens of those countries themselves are the root causes of poverty there.




Disengaged Nationalists - How do we target them? B&A
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In general, Disengaged Nationalists is the most disengaged of all segments from mainstream media, and is much

more likely to defer to individual friends and family as a source of information about key issues of importance
to them.
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Media Channels

Overseas Aid —
Communications Messaging

Global Citizens

20-39; Single/Pre-Family. ABC1,
Urban, College Educated.

Over-index on multi-media
digital channels (news sites,
social media, podcasts).

Global citizens; focused on
climate change, housing, fake
news, rise of populism; more
positive financial outlook.

Aid as a humanitarian and moral
imperative. Addressing exploitation
by powerful countries.
Administered by multilaterals and
aid organisations.

Single/Young Family; College/
Post-graduate; Female Skew.

Mix of traditional channels (TV;
radio; print) and social media.

Local community/national
citizens; focused on housing,
climate change, economic
inequality, developing countries,
populism.

Aid as basic human right and
sense of shared humanity.
Addressing a global economic
system favouring rich countries.

BlA

Urban, ABC1, 55+

Full mix of traditional media
touchpoints.

European/National citizens;
focus skew towards health
service.

Aid for reasons of justice and
morality. Administered by Irish
Governments via Aid
Organisations, overseen by
Multilaterals.
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